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Il contesto – perché un report sulla Circular Fashion

The fashion industry is responsible for 10% of annual 
global carbon emissions, more than all international 

flights and maritime shipping combined. 

At this pace, the fashion industry’s greenhouse gas 
emissions will surge more than 50% by 2030.
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Focus: la Supply Chain
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Trasparenza 

Customers are now very concerned about the 

environmental implications of fashion.

Millennials are the most prominent age demographic

that demand transparency from brands.

Understanding the production process also helps them 

see the value of the product and justify the price tag 

attached to it. Transparency from the brand helps build 

consumer trust, and thus increases brand loyalty among 

them.

Industry professionals were asked how confident they 

were to apply systems for transparency across the levels.

Beyond level one, which is the brands themselves, their 

confidence dipped.
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Il punto di partenza: una SC fortemente lineare

A Circular 

Fashion is 

based on the 

principles of 

designing out 

waste and 

pollution, 

keeping 

products and 

materials in 

use, and 

regenerating 

natural 

systems.
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Le tecnologie a supporto di una CF

DIGITAL TAGGING

NANOMATERIALS

AUTOMATION 

AND ROBOTICS

BIO-BASED 

MATERIALS

CIRCULARITY.ID OPEN DATA

& CIRCULARID PROTOCOL
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‘How To’ .. Implementare una Circular Supply Chain

In 2018 the 

H&M group 

worked with 

1,269 

independent 

suppliers and 

their 2,383 

factories 

employing 

about 1.6 

million people.
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3 esempi analizzati in dettaglio
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Denim Jeans Value Chain
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Il ruolo chiave del consumatore
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Impatto del Covid 19

As of 2019, e-commerce accounted for 14% of the total retail 

sales globally2; which means, retailers relied heavily on brick-

and-mortar store sales.

Online fashion orders in Italy increased by 28% between 28th 

March and 1st April, alongside a 13% increase in revenue for 

the sector.

Global, April 2020
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